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M.Com. DEGREE EXAMINATION —
JANUARY 2015.

Second Year
INTERNATIONAL MARKETING

Time : 3 hours Maximum marks: 75

SECTION A — (3 x 5 =15 marks)
Answer any THREE questions.
1. Explain the scope of International Marketing.
uenarTl_(h shengudlwiedlen LiFliCLeven alemd@s.

2. What are the factors influencing International
Marketing Environments?

venem_ () shens@pena HlianTuils@Ld sryanilseT wmamed?

3.  State the factors responsible for the slower growth
of Exports.

Qugeurar  gomwd  eaiEslsE — CgmmenLw
srremsaer GG s.



What are the features of Export-Import Policy?
FHMIS-@Qn&EEG0E CETaranauilen SeTenDEET WITeneu ?
What do you understand by Overseas Market
Research?

ueerm_ () Fheng <, rmiESlenw upl B Sidleug) eremen?
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

Discuss the determinants of International Market
Selection.

uetaT_(h sheng CgMeneu Sorafé@h smyenilgmar cllourd.

Explain the factors that affect Export Pricing.
gHmind ellepaenit LUMS&Esssnlq W STyentsamer 6lleTsEs.

Discuss the role of wvarious export promotion
institutions that are established by the
Government of India.

ghmiodl euerrESsaTs QBH SrsTd HUBHSSLILILL
LCeum Cbur® simeuarmbsatier Likidleaen edleurd).

Explain the transitional factors that influence the
Exporter’s from domestic to International
Business.

2 GTHTL(H elwrumyggedlmba) uesasm_(h),
llwrumyggler romsdherer srreamilsmer aleors@s.
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10.

11.

12.

How does International Marketing differ from
domestic Marketing?

o GBI (H Fhepsuilwed oMb UsrerTl (h FHensudlwicd
Caumuhss)5.
Discuss the various export incentives offered by

the Government of India to promote Exports.

@pHu rsred ghmwdssts eflssliuBin LbGeum
a1 @6 LILGeneT LDHH 6leuTdds.

What are the problems faced by the International
Marketers? Suggest remedies.

uererml_(h sbeangLihsgiamler LoGeum WrFsamarsamer
Neufgg gparear Lflsrrhsamer UMbgmr&s.
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