
  

 

 

M.Com. DEGREE EXAMINATION – 
JANUARY 2015. 

Second Year 

INTERNATIONAL MARKETING 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Explain the scope of International Marketing. 

 £ßÚõmk \¢øu°¯¼ß £μ¨ö£Àø»ø¯ ÂÍUSP. 

2. What are the factors influencing International 
Marketing Environments? 

 £ßÚõmk \¢øu`Çø» {ºn°US® PõμoPÒ ¯õøÁ? 

3. State the factors responsible for the slower growth 
of Exports. 

 ö©xÁõÚ HØÖ©v ÁÍºa]US öuõhº¦øh¯ 

PõμoPøÍ SÔ¨¤kP. 
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4. What are the features of Export-Import Policy? 

 HØÖ©v&CÓUS©v öPõÒøP°ß ußø©PÒ ¯õøÁ? 

5. What do you understand by Overseas Market 
Research? 

 £ßÚõmk \¢øu Bμõ´a]ø¯ £ØÔ } AÔÁx GßÚ? 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. Discuss the determinants of International Market 
Selection. 

 £ßÚõmk \¢øu öu›øÁ wº©õÛUS® PõμoPøÍ ÂÁõv. 

7. Explain the factors that affect Export Pricing. 
 HØÖ©v Âø»ø¯ £õvUPUTi¯ PõμoPøÍ ÂÍUSP. 

8. Discuss the role of various export promotion 
institutions that are established by the 
Government of India. 

 HØÖ©v ÁÍºa]UPõP C¢v¯ Aμ\õÀ HØ£kzu¨£mh 

£À÷ÁÖ ÷©®£õk {ÖÁÚ[PÎß £[QøÚ ÂÁõv. 

9. Explain the transitional factors that influence the 
Exporter’s from domestic to International 
Business. 

 EÒ|õmk Â¯õ£õμzv¼¸¢x £ßÚõmk, 

Â¯õ£õμzvß ©õØÓzvØPõÚ  PõμoPøÍ ÂÍUSP. 
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10. How does International Marketing differ from 
domestic Marketing? 

 EÒ|õmk \¢øu°¯À ©ØÖ® £ßÚõmk \¢øu°¯À 

÷ÁÖ£kzxP. 

11. Discuss the various export incentives offered by 
the Government of India to promote Exports. 

 C¢v¯ Aμ\õÀ HØÖ©vUPõP AÎUP¨£k® £À÷ÁÖ 

FUSÂ¨¦PøÍ £ØÔ ÂÁõvUP. 

12. What are the problems faced by the International 
Marketers? Suggest remedies. 

 £ßÚõmk \¢øu£kzxÚ›ß £À÷ÁÖ ¤μa\øÚPøÍ 

ÂÁ›zx  AuØPõÚ £›Põμ[PøÍ £›¢xøμUP. 
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