
  

 

 

M.Com. DEGREE EXAMINATION – 
JANUARY 2015. 

First Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum  marks : 75 

SECTION A — (3  5 = 15 marks) 

Answer any THREE questions. 

1. Distinguish between Marketing and Selling. 

 \¢øu°ku¾US® ÂØ£øÚUS® EÒÍ ÷ÁÖ£õmiøÚ  

SÔ¨¤kP. 

2. Define the term “Product”. 

 ö£õ¸Ò GßÓ Áõºzøu°ß C»UPn® TÖP. 

3. Under what circumstances would you follow  
(a) Skimming Pricing and (b) Penetration Pricing. 

 G¢u `Ì{ø»°À RÌÁ¸® Âø»¨ ¤ß£ØÓ¨£kQÓx 

 (A) Pøh¢x öuõkzu Âø». 

 (B) Fk¸ÁÀ Âø». 
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4. What are the important features of an 
Advertisement Copy? 

 ÂÍ®£μ£i°ß •UQ¯©õÚ C¯À¦PøÍ TÖP. 

5. What are the sources of Secondary Data? 

 Cμshõ® {ø» uPÁ¾UPõÚ Buõμ ÁÈø¯ TÖP. 

SECTION B — (4 × 15 = 60 marks) 

Answer any FOUR questions. 

6. What are the various approaches of the study of 
Marketing? 

 \¢øu°¯ø» £iUS® £À÷ÁÖ •øÓPÒ ¯õøÁ? 

7. What is a new product? How is it developed? 

 ¦v¯ ö£õ¸Ò GßÓõÀ GßÚ? GÆÁõÖ Ax 

E¸ÁõUP¨£kQÓx? 

8. What are the various methods of pricing. 

 £À÷ÁÖ Âu©õÚ Âø»ø¯ TÖP. 

9. What are the advantages of advertising to the 
manufacturers, traders and consumers? 

 EØ£zv¯õÍº, Â¯õ£õ›PÒ ©ØÖ® ~Pº÷Áõº 

CÁºPÐUS ÂÍ®£μzvÚõÀ QøhUS® |ßø©PøÍ 

ÂÍUSP. 
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10. Give an account of the different types of 
wholesalers. 

 £À÷ÁÖ ÁøP¯õÚ ö©õzu ÂØ£øÚ¯õÍøμ 

SÔ¨¤kP. 

11. What are the methods adopted in gathering 
primary data for marketing research. 

 \¢øu Bμõ´a]°À •uÀ{ø» uPÁÀPøÍ vμmh 

¤ß£ØÓ¨£k® •øÓPøÍ TÖP. 

12. What are the characteristics of a good brand? 

 Â¯õ£õμ SÔ°ß ]Ó¨¦z ußø©PøÍ SÔ¨¤kP. 
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