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SECTION A — (3 x 5 = 15 marks)

Answer any THREE questions.

1.  Distinguish between Marketing and Selling.
FHSUIHSNI&GD alDHLIMETS G 2 6ter GeumiLimiq eneu
GINRIGES

2. Define the term “Product”.

QUIT(BET cTaT GUMTSHENS UG @)EO&SETLD Fo.Mid.

3. Under what circumstances would you follow
(a) Skimming Pricing and (b) Penetration Pricing.
TS GLpHleaneouded &paumid eflenavts aTLHDLILIGS S
(=) soLpg FTHSS ellane.

(=) esrB(meucd aflene.



What are the important features of an
Advertisement Copy?

ellemburLigUAET (LSS TET @UIDLSEMET Fam)id.
What are the sources of Secondary Data?
QrarrL_mib Flene SHeUISSTET ASTT ULl Fnmis.
SECTION B — (4 x 15 = 60 marks)
Answer any FOUR questions.

What are the various approaches of the study of
Marketing?

Fhensulliene Lilg&HEGD LIevGaum (pennaET Wmenel?

What is a new product? How is it developed?

yHw  QuUT@meT  eTammmed  eTeian?  GTeueUTm) g
2 HeurssLL(HS g ?

What are the various methods of pricing.

LCeum elgomen ellenaeni da.mis.

What are the advantages of advertising to the
manufacturers, traders and consumers?
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10.

11.

12.

Give an account of the different types of
wholesalers.

uCeumy  euemswner  GCworss  ellbuemeTTeTEny
GINRICES

What are the methods adopted in gathering
primary data for marketing research.

sheng BTTLES UG (psoblened SseuLsmar Sl
GerupoULBD (PEODEEET Fomid.

What are the characteristics of a good brand?

elwrumy @oluder SmiiLsg serepnsana @GO HS.
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